RATE INFORMATION

New and One-Time Advertisers
First and one-time Advertisers must prepay ini-
tial advertisement.

Prompt Payment Rates

Advertising rates are based on receipt of payment
within 30 days of billing date. See contract for
late payment rates.

Special Position

Guaranteed positions are available at 15%
premium.

Frequency Discounts
Frequency discounts apply only to consecutive
1ssues.

Internet Opportunities
Internet Sponsorships are available upon request.
www.bestofburlingtonvt.com

Cancellation Policy

Neither the Advertiser nor its agency may cancel
after the closing date. No cancellations or chang-
es will be accepted thereafter. Orders for covers
may not be cancelled less than 30 days preceding
closing date.

Publisher Repeat Copy Policy

If by closing date, Publisher has not received
copy changes, Publisher reserves the right to
repeat the Advertiser’s most recent advertisement
it has published, charging the Advertiser and/

or its agent for any space reserved by them. No
advertisement will be cancelled without written
confirmation by Advertiser or agency.

ADDITIONAL SERVICES

Materials are due on the closing date and are
subject to production charges for conversions,
reverses, combinations, negative work, stripping,
typesetting and/or author’s alterations.

BEST OF BURLINGTON is a new publication
featuring the best in writing, photography, art,
and illustrations from local and special contribu-
tors. Crossing borders and boundaries, this
quarterly publication gives more than the daily
buzz and weekly hailstorm of fact and fiction.
Readers will be entertained and enriched in all
that Burlington and its surrounding communi-
ties have to offer. Each issue offers insights into
the community’s lifestyle, culture, society and
opinions, while celebrating its diversity and

traditions.

Our glossy magazine provides advertisers access
to a large and enthusiastic audience of welledu-
cated and affluent readers whose spending
power is -the engine that drives the Chittenden
County economy. Mailed free-of-charge to 7,000
households with income over $100,000 in the
Champlain Valley, your advertising message will
be seen in an extremely attractive format. Best
of Burlington targets the 35+ age demographic,
which represents 59% of the total population.
These are the consumers that control the discre-
tionary dollars so desired by those businesses

that focus on that segment of the retail market.

COFFEE TABLE PUBLISHING, LLC
P.O. Box 1460
Quechee, VT 05059

Phone: (802) 295-5295
Fax: (802) 295-5295
Cell: (802) 558-2719

Email: coffeetablepublishing@comcast.net

Please send all advertising inquiries, orders, and
correspondence to the business office.

BURLINGTON

ADVERTISING RATE SHEET

Coffee Table Publishing, LLC



AD SIZES

full page
7.875 x 10.525

1/2 page (H)
7.875 x 5.125

1/3 page (H)
5.1875 x 5.125

1/6 page (H)
5.1875 x 2.537

2/3 page
5.1875 x 10.525

1/2 page (V)
5.1875 x 7.75

1/3 page (V)
2.4375 x 10.525

1/6 page (V)
2.4375 x 5.125

ADVERTISING DEADLINES
Issue Space Deadline =~ Copy Deadline
WINTER October 4 October 11
(Nov/Dec/Jan)
SPRING January 14 January 21
(Feb/Mar/Apr)
SUMMER April 3 April 10
(May/June/]uly)
FALL July 15 July 31
(Aug/Sept/Oct)
On Stands-

November 15, March I, May 15 and September 1

MECHANICAL SPECIFICATIONS

BLACK AND WHITE MATERIALS

Electronic file format preferred (PDF, TIFF, EPS),

300 dpi minimum, with proof. If original artwork is
supplied, we will charge for scanning. If film must be
supplied it should be negative, 133 line screen, right
reading emulsion down, additional production and/or
stripping will be charged at cost. Proofs will not be sup-
plied unless specifically requested by Advertiser, and
only if sufficient time exists to satisfy closing deadline
for copy.

COLOR MATERIALS

Electronic file format preferred (PDF, TIFF, EPS),
300 dpi, CMYK, with proof. If Advertiser furnishes
composite screened negatives, they must be right read-
ing, emulsion side down, with color key, chromalin or
progressive proofs. 133 line screen preferred-150 max.
Publisher is not responsible for advertising reproduc-
tion or color quality for any advertising submitted with-
out proof. Concplete mechanicals are also acceptable
~md will be converted. Ads scaled to other publications
will be centered in space nearest to size and proportion.

FACTS
Dimensions: 8-7/8 x 11-1/2
Frequency: Quarterly

Circulation:
Rates are based on an average circulation of 7,000.

Availability:

BEST OF BURLINGTON is mailed free-of-charge

to select households throughout the Champlain Val-
ley, as well as being distributed to local hotels and inns.
BEST OF BURLINGTON is sold locally at Barnes
and Noble, Healthy Living Market, Shelburne Country
Store, and Fresh Market/Cheese Outlet.

Demographics:
Adults 35+; Upper Income; College Educated

RATES Frequency  Ix 4x

Covers Inside Front NA $1,155
Inside Back $1,155
Outside Back $1,255
Full Page B&W $845 $795
4-Color $995 $935
2/3 Page B&W $775  $695
4-Color $945 $895
1/2 Page B&W $625  $595
4-Color $765 $735
1/3 Page B&W $475  $425
4-Color $625 $555
1/6 Page B&W $315  $295
4-Color $375 $355

Design and production services are available for those

advertisers who can’t supply digital files or camera
ready art. Rates vary.




